Consumer campaigning 2024
at a glance

A quarter of our food is never eaten. Food that was grown,
processed, transported, refrigerated and heated. We put
so much energy into our food; energy that is heating up
the earth. That is why it is all the more important that we
minimise food waste.

Throughout the year, we remind Dutch people to prevent
waste and offer concrete tips to help them waste less food.

m Campaign to raise awareness of own wasteful behavior

Campaign to raise
awareness of own
wasteful behavior

Most Dutch people think they
waste less food than average.
This campaign focuses on
raising awareness of one's
own wasteful behavior.

Food Waste Free Week

Watch the aftermovie for an overview
of our activities here

Results
Waste free activities
Over were organized in Over Reach of over
4 million 22 locations 185 partners 13 million

Dutch people say they across the country. including supermarkets, people through own media

did something extra municipalities, caterers, efforts (online video, social
to prevent food waste producers, education etc. expressions, display ads
during the Food waste and advertorials in daily

free week. magazines)

From left to right: Ministerie LVWN/ROC Mondriaan, Jumbo, Regio Foodvalley, Voedselhub Nijmegen,
Gemeente Amsterdam, Albert Heijn & Unilever.

Waste free holidays
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The Netherlands Nutrition Centre is responsible for the consumer communication of Food Waste Free United


https://www.youtube.com/watch?v=4huTGz0wEqU
https://www.youtube.com/watch?v=_Zp1FAhVmj4&t=2s&ab_channel=SamenTegenVoedselverspilling
https://www.youtube.com/watch?v=-w_SvaK8nSc

